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Practitioners depend on social information and re-
searchers advise them to do so. In a review of the 
literature, I argue that it is difficult to infer from the 
current literature on social information effects to what 
extent social information affects donation amounts. 
How effective is sharing information with potential 
donors about previous donors’ donation amounts in 
affecting the donation behavior? In three empirical 
studies, I use the average donation amounts of earlier 
donors in an attempt to affect participants’ donation 
behavior. I conclude that social information modestly 
increases donation amounts, but it does not increase 
the propensity to give. 
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